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Message Framing

• Loss Frames (Usual default)

– Facilitates Risk Seeking Behavior

– Going to Work

• Gain Frames

– Nudges Risk Averse Behavior

– Taking Precautions while going to Work



Value Function From Prospect Theory

Frame determined by the Reference Point

Status Quo, Usual Loss Frame

Shifting Reference Point to the Left Creates a Gain Frame



Loss and Gain Frames for 

Mitigation from Natural Disaster



Risk Averse Mitigation Action by 

Message Framing for 3 Natural Disasters

Earthquake

FloodHurricane



Risk Averse Mitigation Action by 

Message Framing for 3 Natural Disasters 

by Expected Loss/Gain & p(Disaster)
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Risk Message Framing for 

Supply Chain Workers

• Gain Frame to Promote Use of Personal Risk 

Averse Protective Measures

• (Usual) Loss Frame to Promote Working


